
PRIVATE LABEL ON THE RISE: MARCA POLAND STRENGTHENS THE DIALOGUE BETWEEN INDUSTRY AND RETAIL IN CENTRAL AND EASTERN EUROPE

Poznań, 23 April 2026 - Born from the collaboration between BolognaFiere Group and Grupa MTP, the leading Polish exhibition organiser, the second edition of MARCA Poland was held at the Poznań Congress Center, consolidating its position as an international platform dedicated to Private Label in Central and Eastern Europe.
The event brought together 100 exhibitors and 800 qualified professional visitors, including 50 international buyers from 18 countries, carefully profiled to facilitate targeted meetings and concrete business opportunities between industry and retail. The show brought together manufacturers, retailers, and buyers in a single, integrated setting, combining product showcasing, business dialogue, and market trend updates.

A Market in Evolution
As highlighted by the analysis conducted by Circana for MARCA Poland, the Polish Private Label market is at a clear turning point. With a share of approximately 23.5% of household FMCG spending and year-on-year growth of +6.6%, the sector still holds considerable room for expansion, especially when measured against the European average, which stands at a 42% market share.

According to the study, Poland stands out asa significantly relevant market for the sector: quality, value, health and promotions act as complementary factors in purchasing decisions, creating a favourable environment for Private Label growth. The most significant finding concerns the increasing sophistication of the local consumer: the choice of own-label products is no longer driven solely by price, but is increasingly based on factors such as quality (49%) and health and wellness (35%), reflecting a progressive alignment with more mature European markets.

Business Value and the Retailer-Centric Format
One of the defining features of the event is its retailer-centric format developed in Bologna where major retail chains participate not only as visitors, but as active players and exhibitors. This model has shaped the Poznań edition as well, which benefits from the endorsement of POHiD, the Polish trade and distribution organisation, and the presence of Lidl Polska as a partner with its own exhibition space.
MARCA Poland's format was designed to cover the entire supply chain, across both the Food and Non-Food sectors. Through its collaboration with ITA - Italian Trade Agency, the event also hosted a Hosted Buyer programme, connecting qualified buyers -from retail chains and distribution organisations - with exhibitors, generating an intensive business matching programme.
A significant addition was the MARCA Awards – Best Innovation Product exhibition, offering an overview of over 300 candidate new products and the 15 finalists recognised at the latest edition of MARCA by BolognaFiere & ADM, the international PL show held in January in Italy. The selection highlighted excellence across key areas such as sustainability, food and non-food wellness, supply chain transparency and technological innovation.

“Central and Eastern Europe is today one of the most compelling areas for Private Label development", said Rossano Bozzi, Business Unit Director at BolognaFiere. "In this context, MARCA Poland was conceived with the ambition of becoming a reference point for connecting supply and demand at an international level. Just as Bologna has progressively built its positioning to become a European benchmark, we are now in a development phase and will continue working to gradually strengthen the event's role, expanding business opportunities for all stakeholders involved”

“Marca Poland is an excellent project that demonstrates the strong position private labels currently hold”, said Filip Bittner, Vice President at Grupa MTP.  “In Poland, they already constitute a quarter of the FMCG market, but we are still striving to reach European levels, where the share is close to 40%. Marca Poland’s mission is to support this evolution. The success of this year’s edition is due not only to 100 exhibitors, but above all to the high business quality of the meetings. The doubling of the number of buyers, including the significant participation of foreign retail chains thanks to the Hosted Buyers programme, demonstrates the fair’s real impact on the development of exports and the Polish economy. Together with our Italian partners from the BolognaFiere Group and the Italian Trade Agency, we are creating a space that truly supports the development of the private label market.”

The conference programme further strengthened the value of the event, offering a detailed and in-depth overview of Private Label evolution across Europe, shedding light on trends, strategies and concrete success stories. Alex Chiesa (Circana) outlined the performance of Private Label in global and European markets, highlighting its growth drivers and increasingly central role in the FMCG landscape. A dedicated focus on Poland and Romania - two fast-growing markets - examined their competitive positioning and future opportunities for retailers and manufacturers in a rapidly evolving environment.
The theme of Private Label innovation and branding was explored by Stefano Ghetti and Paolo Palomba (Expertise On Field – Partner IPLC), through an analysis of leading European best practices, highlighting how competition among retail banners is accelerating the transformation of retailers into genuine brand owners. Quality, sustainability and brand value emerge as key levers to compete even with major industrial brands.


THE DEVELOPMENT OF THE INTERNATIONAL NETWORK CONTINUES WITH MARCA CHINA, 8–9 SEPTEMBER 2026, AT THE GUANGZHOU POLY WORLD TRADE EXPO CENTRE.
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