MARCA Poland 2026 – where the future of private labels is created
On 21–22 April 2026 in Poznań, the second edition of the MARCA Poland private label trade fair will take place, further strengthening its position as one of the key FMCG and private label events in Central and Eastern Europe. This is where manufacturers, retail chains, distributors, and industry experts come together to jointly define the future directions of modern retail.
The MARCA Poland project was initiated by the MTP Group, the organizer of the largest trade fair events in Poland, in co-organization with BolognaFiere Group – a leading global organizer of one of the largest private label events, Marca by BolognaFiere. Thanks to this cooperation, MARCA Poland stands out among other industry events in Central and Eastern Europe, creating an international space for product presentation, business networking, and the conclusion of trade agreements.
The 2026 edition will feature over 70 companies from Poland and abroad, representing key European markets, including Italy, Romania, the Czech Republic, Slovakia, Germany, Belgium, Bulgaria, Spain, and Lithuania. Exhibitors will present a broad portfolio of private label products, including food and beverages, cosmetics, household products, pet products, and innovative solutions addressing the evolving needs of consumers.
MARCA Poland Conference 2026 – knowledge that structures the market
An integral part of the event will be the conference program, providing participants with up-to-date knowledge and in-depth analysis of the development of the private label market in Europe and worldwide. The starting point for discussion will be an overview of the global dynamics of the private label segment, which is increasingly redefining the relationships between retailers, manufacturers, and consumers, as well as reshaping competition in retail. This perspective will be presented by Alex Chiesa, Retail Senior Manager Sales & Insights at Circana, with analysis of European markets, particularly Poland and Romania.
Next, attention will turn to innovation in private labels. Stefano Ghetti, Managing Partner at Expertise On Field and Partner at IPLC, will show how product development, sustainability, and the growing importance of the health-oriented segment influence consumer loyalty and competitive advantage.
This perspective will be complemented by an analysis of strategies adopted by major European retailers such as Tesco, Waitrose, Mercadona, Continente, Conad, and Coop, presented by Paolo Palomba, Managing Partner at Expertise On Field and Partner at IPLC, highlighting the growing role of premium private labels and the evolution of their positioning within retail assortments.
A key part of the program will also focus on regulatory changes. Dr. Patryk Kalinowski and Marcin Rytel from the Food and Product Law Center will discuss the implications of the PPWR and GPSR regulations for manufacturers and brand owners, emphasizing new obligations related to product safety, packaging, and documentation.
The program will be complemented by a perspective on the development of private labels in digital channels, where Jakub Szarek – marketplace trainer and consultant – will present practical aspects of scaling sales in e-commerce and on marketplace platforms, including brand potential assessment and challenges related to protection and visibility in the online environment.
Hosted Buyers – global trade meets in Poznań
One of the key pillars of MARCA Poland 2026 remains the Hosted Buyers Program, which will once again bring to Poznań several dozen key buyers and distributors from over 20 countries across Europe, the Middle East, and North Africa.
The program is a precisely designed platform for direct business meetings, enabling negotiations and contract signing between manufacturers and purchasing decision-makers from international retail chains. Its goal is to consistently strengthen the position of Polish manufacturers in foreign markets by building strategic partnerships and increasing the visibility of Polish private label brands in Europe and beyond.
Confirmed markets include Spain, Romania, Slovenia, Bosnia and Herzegovina, Morocco, Sweden, the Netherlands, the United Kingdom, Qatar, Moldova, Lebanon, Greece, Estonia, and Serbia.
Program participants represent a wide spectrum of the market – from retail chains and importers, through FMCG distributors, to logistics companies and HoReCa suppliers. Among them are Coop Estonia, Moldretail Group, Dal Mare Group, Deli Food Distribution, Jadrandom, and Oro Business, confirming the international scope and high prestige of the program.
Thanks to individually arranged business meetings, MARCA Poland becomes a space for real contracts and long-term trade partnerships, where business discussions naturally translate into concrete purchasing decisions and strategic cooperation.
Why attend?
• International promotion and networking with key industry representatives
• Building relationships and exchanging knowledge with manufacturers and category managers
• Expanding portfolios by introducing innovative products responding to market needs
• Ensuring supply chain stability through cooperation with reputable manufacturers
• Business development and expansion into domestic and international markets
MARCA Poland 2026 is an event where innovation meets experience, and local and global perspectives of the private label market evolve through dialogue, cooperation, and knowledge exchange.
Register for the MARCA Poland 2026 conference and receive your admission pass – join the community of participants actively shaping the future of the private label market.
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